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	Objectives


	The "Towards Class A" Award recognises best municipal communication practice and aims to raise the awareness of building users about the energy and water consumption, as well as the CO2 emissions of public buildings. 
The Award shall also offer an incentive for municipalities to improve or compare their communication strategies, ultimately leading to the improvement of their buildings performances towards Class A or to become "Shining Examples".

It is awarded annually.




	Winner of the Award
	The jury of international experts will present three awards for the 1st, 2nd and 3rd prize. The ceremony will take place in autumn 2007 and will be announced on the website.
For information on the “Towards Class A” Award 2006, please have a look at: http://www.display-campaign.org/page_348.html




	Criteria
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	I. integration and replication of your strategy/campaign (i.e. how does your communication strategy fit into any other existing programmes/global strategies within your local authority/region/country and is it replicable?)




	The Jury
	Information on the jury members will be made available on the Display website: http://www.display-campaign.org/rubrique357.html


	how to apply?
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	Further Information
	




	Deadline for
Submissions
	
	and any other relevant documents to
TCA Award

Energie-Cités

2, chemin de Palente

25000 Besançon

France


Deadline: June, 22nd 2007



	[image: image1.jpg] 

	
	The
"Towards Class A" Award 2007
Application Form
for Municipalities and Local Authorities

	

	I. Details of Applicant

	

	Local authority
	

	Country
	

	Address:
	

	Street / Post box
	

	Postal Code, City
	

	Contact person:
	

	Name
	

	Telephone
	

	Fax
	

	Email
	

	Size of City/Town:
	Insert x and enter the number of inhabitants

	
	
	up to 50,000 inhabitants

	
	
	50,000 to 300,000 inhabitants

	
	
	more than 300,000 inhabitants


	
	


	Posters (number, location, involvement of users, posters exhibited, size of poster)

	

	We have placed the following number of posters:

	

	Number of buildings with posters
	% of the municipal building stock
	% of the public buildings entered in the calculation tool


	
	
	


	

	

	Date

	Building/Number of posters
	Size of the poster (A3 etc.) and positioning (entrance hall, lift, cafeteria etc.) 
	Public response (please include info. below table or on the backside if space provided below is not enough)


	
	
	
	

	
	
	
	

	
	
	
	


	
	
	
	


	
	
	
	

	

	How was the public response evaluated?

	

	

	

	Actions and technical solutions proposed on the Display posters i.e. communication with public

	

	

	Did you hang up posters of buildings which are rated F or G? If so, what was the response of the public?

	


	Additional own communication material (developed by the local authority)



	

	We have hung up or placed the following number of materials: 

	

	Number of buildings with these materials
	% of the municipal building stock
	% of the public buildings entered in the calculation tool

	
	
	

	
	
	

	
	
	

	
	
	

	Public response: 

	

	How was the public response evaluated?

	




	Contributions from Local Partners

	

	The following local partners have contributed to the communication campaign: (NGO's, regular meetings to discuss the energy situation of the municipality, citizens, associations like energy agencies, architects, school kids' parents, building users)
How?  (examples): sponsoring, methodological contribution via information meetings…

	

	Name of partner
	Contribution

	
	

	
	 

	
	

	
	

	
	

	
	

	
	


	Events

	



	

	

	Date
	Event/Activities
	Description

	
	
	

	
	 
	

	
	
	

	
	
	


	Communication Strategy

	

	Description of your local authority’s communication strategy: (marketing strategy, internal and external media communication, coverage in the local press, estimation of target population, monitoring and evaluation, number of copies produced/distributed, does it exist in any other language?)

	

	

	


	(please attach one copy of each medium of communication mentioned in the following list)


	
	Type
	Dissemination via / to


	1.
	
	


	2.
	
	


	3.
	
	


	4.
	
	


	5.
	
	


	6.
	
	


	7.
	
	


	8.
	
	


	9.
	
	


	10.
	
	



	Ongoing and completed Measures/Activities

	

	We have implemented the following measure(s)/activities to guarantee the citizen’s involvement on the long-term:  (e.g. energy challenge programme like ‘fifty-fifty’ project, real time monitoring of energy consumption, financial incentive, energy notice board, awareness-raising measures)

	

	1.
	

	2.
	

	3.
	

	4.
	

	5.
	

	Detailed Description of Ongoing and Completed Measure(s)/Activities  (Please attach any material that might support your presentation of the measure(s)/activities – if you have implemented more than three measures please continue on an extra sheet)



	

	Measure/Activity 1:      Status:  ( ongoing   ( completed

	

	Title
	

	Objectives
	

	Initiator(s)
	

	Target Group(s) (please detail geographic area, and numbers if known)
	 

	Description of the activities
	

	 Achieved Results
	


	Measure/Activity 2:   Status:  ( ongoing   ( completed

	

	Title
	

	Objectives
	

	Initiator(s)
	

	Target Group(s) (please detail geographic area, and numbers if known)
	 

	Description
	

	 Achieved Results
	


	Measure/Activity 3:  Status:  ( ongoing   ( completed

	

	Title
	

	Objectives
	

	Initiator(s)
	

	Target Group(s) (please detail geographic area, and numbers if known)
	

	Description
	

	Achieved Results
	

	
	


	Global strategy

	

	How does your strategy fit into any other programme/global strategy within your local authority? (Integration into existing global policies like Agenda 21, carbon saving strategy etc. and is it an example to follow?)

	

	 

	

	Additional Comments

	

	

	


Thank you for participating in the "Towards Class A" Award 2007!

(Besançon, January 2007)


