Active since 2004, the campaign has
already involved over 550 cities, 50 private
organisations and nearly 20,000 buildings
(57 million m?).
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Research by De Montfort University (UK) has
proven that communication campaigns give extra
value for improving the energy performance of a
building.

The Display® Clubs provide an opportunity for

both experienced and new participating cities

to drive the campaign, get answers to practical
questions and influence political decisions.
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Join the campaign!

www.display-campaign.org
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The poster: 3 major features that distinguish Display®
from a standard energy certificate...

> is easy to make, easy to understand and

\ easy on the eye!
The online Display®

tool calculates the primary > encourages users to help move the
energy, carbon dioxide equivalents and building’s performance towards class A!
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